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tion, O/24; post-graduate plans, 
My/34-35; income of college gradu- 
ates, 0/24 (See also college students 
and education) 


college students career goals, 
Je/17-19; out-of-state students by 
state, F/18-21; part-time/nontradi- 
tional, Ag/32-38, 45; reunions, 
Ap/30-35, 52 (See also college edu- 
cation and education) 


color preferences of cars, My/22- 
23; of nail polish, D/24; retail decor, 
0/45-48 


comedy N/49-52 


communities Arvida residential 
communities, Mr/20-22; walking- 
friendly, S/28-31 


commuters Ag/4 


computers college application soft- 
ware, Ja/16-17; Internet commerce, 
Ag/4; music software, Mr/28-34; 
online grocery shopping, Ja/15-16; 
online sports, My/24; psychograph- 
ics of computer users, Jl/38-43; seg- 
menting Internet users by age and 
use, Jl/48-52; weather planning soft- 
ware, Ap/20-21; women's use of, 
Ap/36-42 (See also Internet) 


construction employment by 
county, O/24 


consumer attitudes index of, 
Ap/i0-11; optimism, D/16-18, 23; 
psychographics, Jl/38-43; women, 
Ap/36-42 (See also attitudes) 


Consumer Price Index D/8-13 


consumer spending art supplies, 
Je/8; barter, 0/34; batteries, Ag/8; 
beer, S/8; bird watching, D/47-49; 
detergents, JI/8; hair dye, N/26; 
hottest metro spending by category, 
Ja/20-31; music related products, 
Mr/28-34; national spending distri- 
bution, Ja/20-31; of blacks, $/52-58; 
of Internet users, Ap/6; pie crust, 
D/28; sneakers, Mr/10, N/23; toys, 


My/8; water safety products, Ja/46- 
54; where the money comes from, 

0/33; women pay more, Ap/40-41 

(See also household spending and 

spending) 


contraception Ja/10 


contributions national and metro 


spending, Ja/24-26; why people give, 
Je/4 


corporations annual reports, 
My/16-19 


corporate sponsorship 
Paralympics, My/15 


credit cards Asians and credit 
cards, D/34; business to business, 
D/33; demographics/market, D/31- 
35 


crime attitudes toward national 
spending 1974-94, N/43-47; index 
of crime and well-being, Ag/10-11; 
index of crime rate, My/10-11; 
prison population, F/36-42; security 
alarms, Ja/18-19; teen attitudes, 
$/27-28 


customers 800 numbers, N/24-25; 
defining and reaching, My/50-52; 
finding customers, D/2; frequent- 
customer cards, Jl/44-47; satisfac- 
tion/complaints, My/13-14 


day care (See child care) 


death misreporting age on death 
certificates, S/31-33 


debt cost of college education, 
0/24; where money comes from, 
0/33 (See also credit cards) 


dentists dental services, Ag/46-55; 
tooth museum, Ag/53 


dieting aids/drink supplements, 
O/28; men’s diets, 0/28 


direct-mail credit cards, D/30-35 
disabled Paralympics, My/15 


discretionary income per-capita 
effective buying income by county, 
S/6-7; projected percent change in 
per-capita effective buying income 
by county, S/76 


divorce rate, My/10-11, 0/22; rea- 
sons for, Je/34-41; vital statistics, 
Je/11 


dogs (See pets) 


driving (See automobiles and 
travel) 


drugs for AIDS, D/43-45; packag- 
ing, Mr/18-20; pain relievers, O/4-8 


eating out spending, Ja/23-24 


economic census black-owned 
businesses, Je/24-33; women-owned 
businesses, D/36-41 


economy temporary workers, F/26- 
31; walking communities, S/28-31 


education adult, Ag/32-38, 45; atti- 
tudes toward national spending 
1974-94, N/43-47; attitudes toward 
schools, $/4; music, Mr/28-34; 
national and metro spending, Ja/26; 
reunions, Ap/30-35, 52; statistics on 
the Internet, N/23 (See also college 
education, college students, and stu- 
dents) 


elderly (See older adults) 
elections (See politics) 


employee benefits temporary 
workers, F/26-31; women-owned 
businesses, D/36-41 


employment career choices of col- 
lege freshmen, Je/17-19; construc- 
tion employment by county, 0/24; 
day laborers, N/24; flex-time, Je/50- 
52; home workers estimate, My/6; 
job security, D/29; labor force pro- 
jections, Mr/4-7; nonstandard hours 
and child care, Ag/20-22; of college 
grads, D/24-25; services job growth 
by metro, My/4-5, 54; teen attitudes 
toward careers, S/27-28; temporary 
workers, F/26-31 (See also labor 
force, working Americans, and 
working women) 


energy use and production index, 
Mr/12-13 


entertainment spending arts 
watchers/listeners, S/60-64; comedy, 
N/49-52; national and metro spend- 
ing, Ja/26-28; percent change 1995- 
2000 by county, F/60 


entrepreneurs franchises, 0/25-26 


environment attitudes toward 
national spending 1974-94, N/43- 
47; carrying capacity, F/44-51; index 
of social/physical environment, 
My/10-11 


ethnicity how to define, My/36-41 
(See also Hispanics and minorities) 


exercise (See sports) 


families adult children living at 
home, My/26-35, 56; births to older 
women, N/27; egalitarian families, 
Je/34-40; grandparents, Je/13-7 4; 
mother’s influence on children’s 
family formation, S/33-35; reunions, 
Ap/30-35, 52; siblings, Ag/24-30; 
siblings of teen mothers, N/27 


farming Midwest link to cancer, 
Mr/36-41 


fathers absent, Mr/16 
fashion hip-hop, N/29-34 
fertility rate (See births) 


Florida Hurricane Andrew after- 
math, My/22 


focus groups views on single life, 
N/27; women’s views on technology, 
Ap/19-20 

food fast food in retail settings, 
Jl/15-16; franchises, O/25-26; mar- 
keting to kids on Internet, F/21-23; 
pie crust, D/28; why consumers 


choose fast food, My/19-21 


foreign aid national spending, 
N/43-47 


foreign-born day laborers, N/24 
franchises 0/25-26 

fraternal organizations Ja/40-45 
funerals S/21-25 

gardening Je/6-7 

generations attitudes of boomers 


and their parents, Ag/40-45; atti- 
tudes toward other generations, Jl/4; 


il 





American Demographics December 1996 51 

















good old days, Ap/35; mass market- 
ing mistakes, O/51-52; quiz, F/52-53; 
size of, Jl/6-7/43 


Generation X label, D/27; living at 
home, My/26-35, 56 (See also baby 
bust and young adults) 


geography cancer link, Mr/36-41; 
religion, Mr/42-49 


golf Ap/36-42 


government budget cuts for statis- 
tics, Jl/2; definitions of race and eth- 
nicity, My/36-41; statistics on 
Internet, Ap/2 


grandparents magazines/mailing 
lists, Jl/22-24; spending on grand- 
children, Je/13-14 


greeting cards F/10 


groceries, online shopping 
Ja/15-16 


grooming hair dye, N/26; national 
and metro spending, Ja/29-30 


hair color N/26, D/27-28 


health AIDS, D/42-45; breast 
implants, Ja/13; demographics of 
cancer, Mr/36-41; drug packaging, 
Mr/18-20; marketing/Internet infor- 
mation, S/25-27; men’s diets, O/28; 
nondrinkers, O/24-25; pain reliev- 
ers, O/4-8; spending on diet aids, 
O/28; vitamins, D/29 


health care abortion, D/26-27; 
dental services, Ag/46-55; emer- 
gency room visits, D/26; market for 
mothers, O/37-41; national and 
metro spending, Ja/25, 28-29; mar- 
keting to women, O/37-41; physician 
density by state and counties with- 
out physicians, Mr/60 (See also 
managed care) 


hip-hop culture N/29-34 


Hispanics hair color, D/27-28; 
homeownership, N/26; income, 


D/25; intermarriage, 0/29; seg- 
ments, D/28 (See also ethnicity and 
minorities) 


homeless Ag/14-16 


homeownership national and 
metro spending, Ja/25, 29; by age, 
race, and ethnicity, N/26; residential 
communities, Mr/20-22 


homosexuals marketing AIDS 
drugs, D/43-45 


hospitals marketing health care to 
women, 0/37-41 


household spending batteries, 
Ag/8; coats, Ag/6-7; dental services, 
Ag/46-55; diet aids/drink supple- 
ments, 0/28; gardening, Je/6-7; low- 
income household spending pat- 
terns, Ja/32-36; percent change in 
major categories, Ja/2; pie crust, 
D/28 


households demographics, Mr/15- 
16; income, D/25; projections, Ag/2, 
Ag/13-14 


housework Je/38-39, N/4-9 


housing national and metro spend- 
ing on cwned and rented, Ja/25, 29; 
residential communities, Mr/20-22 


ice skating F/4-6, 43 


immigrants illegal, My/2; magnets, 
N/37-40, 53 


income and opinion of cities, 0/29; 
barter, 0/34; college graduates, 
0/24; household, D/25; index of 
income and employment, Jl/10-11; 
per-capita effective buying income, 
$/6-7, S/76; middle class/inequality, 
O/31-35; sources of, N/16-21 


inflation O/18-22, D/8-13 


insurance personal, Ja/27, 30; unin- 
sured working women, Ja/18 


international (See immigration) 
Internet commerce, Ag/4; educa- 


tion statistics, N/23; government sta- 
tistics, Ap/2; health information, 


$/25-27; hip-hop, N/29-34; kids and 
food, F/21-23; online sports, My/24; 
spending, Ap/8; SRI International, 
O/25; users, F/2, F/8, Jl/48-52 (See 
also computers) 


investments annual reports usage, 
My/16-19; women, Ap/36-42 


jobs (See employment and labor 
force) 


labor force home workers, My/6; 
participation of women, Ap/36-42, 
Je/34-41, Jl/25-27; projections, 
Mr/4-7 


leisure bird watchers, D/47-49; 
health-club membership, N/23-24; 
heritage tourism, S/13-14; leisure 
hours and spending, Je/10-11; per- 
ceived versus reality, Je/42-48 (See 
also recreation) 


liquor (See alcohol) 


longevity 1900-2050, My/60; mis- 
reporting on death certificates, $/31- 
33 


lottery sales New York, Ap/13-14 
low-income households Ja/32-36 


magazines for grandparents, Jl/22- 
24; for older adults, N/22 


mailing lists grandparents, Jl/22- 
24; privacy concerns/policies, 
Mr/50-57 


managed care demand for hospital 
beds, F/16 


manufacturing top-ten companies, 
O/26-27 


market research Ag/4 


marketing AIDS drugs, D/43-45; 
business-to-business, Mr/2; credit 
cards, D/31-35; cruises, N/24; fast 
food, My/19-21; frequent-customer 
cards, Jl/44-47; health care to 


women, O/37-41; hip-hop style, . 


N/29-34; Hunchback of Notre Dame, 
N/22-23; know-how, My/50-52; 
mass marketing mistakes, O/51-52; 
privacy concerns/policies, Mr/50-57; 
religion/churches, Mr/42-49; retail 
decor, O/45-48; reunions, Ap/30-36, 
52; saving customers’ time, O/27-28; 
to musicians, Mr/28-34; to older 
adults, Ap/44-48, N/22; to women, 
Ja/18, Ap/36-42 


marriage Fall decline, N/21; future 
of, Je/34-40; intermarriage of 
Hispanics, 0/29; marriage rate, 
0/22; mothers’ and children’s wishes 
for, $/33-35; vital statistics, Je/11 


married-couple households with 
adult children, My/26-35, 56; with- 
out children, Ap/15-16 


media arts listeners/watchers, S/60- 
64; online sports news, My/24 (See 
also specific medium) 


men dieting, 0/28; politics, N/10- 
13; prostate cancer, Mr/36-41; 
sports, D/24 


metropolitan areas definitions 
and population, Je/14-17; immigrant 
and native migrant magnets, N/37- 
40, 53; new metros announced, 
N/27; services job growth, My/4-5, 
54; spending, Ja/20-31 


middle-aged ja/2 
middle class size of, O/31-35 


migration due to Hurricane 
Andrew, My/22; illegal immigrants, 
My/2; immigrant and native migrant 
magnets, N/37-40, 53; preferences, 
O/28-29 (See also immigration and 
mobility) 


military JROTC, S/17-21; national 
spending, N/43-47; reunions, Ap/30- 
35,52 


minorities by county 2001, O/16- 
17, N/14-15 (See also Asians, blacks, 
and Hispanics) 


mobility immigrant and native 
migrant magnets, N/37-40, 53; 
migration preferences, O/28-29 
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money (See income and discre- 
tionary income) 


movies Hunchback of Notre Dame, 
N/22-23; movie attendance projec- 
tions, D/4-7, 23 


music arts listeners/watchers, $/60- 
64; bluegrass, Jl/16-17; hip-hop, 
N/29-34; MTV/VIVA TV, My/42-49; 
musicians, Mr/28-34; sales of related 
products, Mr/28-34 


net worth Mr/22-23 


newspapers national and metro 
spending, Ja/26-28; news source, 
j/19-21 


non-Hispanic whites by county, 
O/16-17 


nonmetropolitan counties 
N/37-40, 53 


nutrition vitamins, D/29 (See also 
food) 


older adults cars for, 0/29; elder- 
care costs, Je/20-22; exercise/health 
club memberships, N/23-24; funeral 
spending/arrangements, S/21-25; in 
stores, Ap/44-48; life-stage segments, 
S/44-51; magazines, N/22; old-age 
dependency ratio, Je/60 


online grocery shopping, Ja/15-16; 
women, Ap/36-42 (See also Internet 
and computers) 


outdoor recreation bird watching, 
D/47-49; recreation quality index, 
F/17-18; recreational 
vehicles/national parks, F/15 


Paralympics My/15 
parents (See families) 


pensions national and metro spend- 
ing, Ja/27, 30 


pets llamas, D/20-22; number of, 
Jl/24-25; owners, Ja/14-15; pet-food 
spending, Ja/14-15; relationship to, 
Jl/24-25 


politics attitudes toward national 
spending 1974-94, N/43-47; gender 
gap, N/10-13; presidential candi- 
dates, Mr/26-27, Je/22 


poor poverty threshold, Mr/8, 34; 
spending by poor households, Ja/32- 
36 


popuiation blacks, $/52-58; immi- 
grant and native migrant magnets, 
N/37-40, 53; metropolitan areas, 
Je/14-17; old-age dependency ratio, 
Je/60; prisons, F/36-42; Texas, Ja/4-6; 
youth dependency ratio, Jl/60 (See 
also projections and vital statistics) 


prisons F/36-42 


privacy concerns and policies 
Mr/50-57 


Prodigy Ap/36-42 (See also com- 
puters) 


products Avert Virucidal Tissues, 
D/60; ScotTowels Junior, N/60; 
smokeless cigarettes, 0/60 


projections baseball attendance, 
Ap/22-29, 57; black population, 
$/52-58, N/14-15; by age, Jl/6-7, 43; 
carrying capacity; F/44-51; coat 
market, Ag/6-7; gardeners, Je/6-7; 
housecleaning service users, N/4-9; 
households, Ag/2, Ag/13-14; movie 
attendance, D/4-7, 23; non-Hispanic 
whites by county 2001, O/16-17; 
pain reliever users, O/4-8; percent 
change by county, Ag/60; population 
and per-capita effective buying 
income by county, S/6-7, S/76; state 
data centers, Ap/6-7; Texas popula- 
tion, Ja/4-6 (See also vital statistics) 


psychographics Hispanics, D/28; 
mature market segments, S/44-51; 
revamping, Jl/38-43; SRI 
International, O/25; values subcul- 
tures, $/36-42 (See also consumer 
attitudes) 


race how to record/preferred terms, 
My/36-41 


radio National Public Radio, $/62- 
63; radio listeners, S$/60-64 (See also 
media) 


reading illiterate workers, Ap/14-15; 

national and metro spending, Ja/26-28 
(See also books, may,zines, and news- 
papers) 


recreation bird watchers, D/47-49; 
bowling lanes, D/28; decline of the 
mall, S/14-16; health club member- 
ship, N/23-24; heritage tourism, 
$/13-14; llamas, D/20-22; recreation 
quality index, F/17-18; RVs/nationai 
parks visits, F/15; spending, Je/10-11 
(See also leisure) 


religion church marketing, Mr/42- 
49; religious services attendance, 
N/25 


rental housing Ja/25, 29 


restaurants franchises, O/'25-26; 
spending on eating out, Ja/::3-24; 
women restaurant owners, O/26 


retail decor 0/45-48 


retirement attitudes of boomers to 
retirement, Ag/16-20; distribution of 
retirees and Social Security benefits 
by county, Ja/60 


reunion market Ap/30-35, 52 


Road Trip Brewster, NY, N/24; 
Joliet, IL, D/26; Provincetown, MA, 
0/26 


safety alarms, Ja/18-19; drug pack- 
aging, Mr18-20; water safety prod- 
ucts, Ja/46-54 


savings for retirement, Je/2; percent 
of Americans’ income, N/16-21 


schools (See college education, col- 
lege students, students) 


segmentation (See consumer atti- 
tudes and psychographics) 


services black-owned businesses, 
Je/24-33; iob growth by metro, 
My/4-5, 54 


shopping and blacks, S/52-58; cus- 
tomer complaints, My/13-14; decline 
of the mall, S/14-16; fast-food/retail 
combos, Jl/15-16; outlet centers, 
jl/14-15 


single mothers decline of female- 
headed families, F24; siblings of teen 
mothers, N/27 


singles women’s views on, N/27 
skiing projections, F/4-6, 43 


small businesses black-owned, 
Je/24-33; franchises, O/25-26; 
women-owned, D/36-41 


smoking national and metro 
spending on tobacco, Ja/27, 30-31; 
women, Ap/36-42 


snowboarding F/4-6, 43 


Social Security Ja/60 


software (See computers) 


spending on toys, My/8; on water 
safety products, Ja/46-54; on wed- 
dings, N/22; women’s, Ap/36-42 (See 
also consumer spending and house- 
hold spending) 


sports/fitness future of baseball, 
Ap/22-29, 57; growing sports, D/24; 
health club memberships, N/23-24; 
online sports, My/24; projections of 
skiers, snowboarders, and ice 
skaters, F/4-6, 43; spending on 
sneakers, Mr/10; women and golf, 
Ap/36-42 


states black-owned businesses by 
state, Je/24-33; population projec- 
tions, Ap/6-7; state data centers, 
Ap/6-7 


statistics bogus polls, O/10-15; 
“don't know” responses, N/2; statis- 
tics on the internet, N/23 (See also 
surveys and Internet) 

stress Je/42-48 


students JROTC, S$/17-21 


surveys bogus polls, O/10-15; “don’t 
know” responses, N/2 


taxes Ap/60 
technology 800 numbers, N/24-25; 
older adults, Ap/44-48; women’s 


views, Ap/19-20; women-owned 
businesses, D/36-41 


a 
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teenagers attitudes about future, 
S/27-28; hip-hop style, N/29-34; 
international television preferences, 
My/42-49; JROTC, S/17-21; siblings 
of teen mothers, N/27; youth depen- 
dency ratio, J1/60 


teeth (See dentists) 


telecommuting flex-time, Je/50-52; 
home workers, My/6 


television arts watchers, S/60-64; 
blacks, $/52-58; comedy, N/49-52; 
global impact/teens, My/42-49; hip- 
hoppers, N/29-34; news source, 
Jl/18-21; VIVA TV, My/49 


temporary workers day laborers, 
N/24; estimates and demographics, 
F/26-31 


Texas Ja/4-6 


time use arts listening/watching, 
S/60-64; time savers/wasters, Je/45; 
Use of Time Project, Je/42-48; wast- 
ing customers’ time, O/27-28 


tobacco spending marketing to 
women, Ap/36-42; national and 
metro, Ja/27, 30-31 


transportation national and metro 
spending, Ja/31; sport-utility/truck 
buyers, Mr/25-26; walking/bicycling, 
$/28-31 


travel cruises, Mr/23-24, N/24; her- 
itage tourism, S/13-14 


trends identifying true trends, 
Ja/8, 55 


unemployment index of unem- 
ployment and crime, Ag/10-11; rate, 


$/10-11 


urban blacks, $/52-58; hip-hop style, 
N/29-34 


vacation (See travel) 

VCRs S/60-64 

vital statistics Mr/13, Ap/11, 
My/11, Je/11, Jl/11, Ag/11, S/11, 


0/22, N/21, D/18 


volunteering fraternal organiza 
tions, Ja/42-45 





XM 


water spending on products, 
53)Ja/46-54 


wealth Mr/22-23 


weather Hurricane Andrew causes 
migration, My/22; planning software 
for businesses, Ap/20-21 


wedding spending N/22 


welfare attitudes toward national 
tending, N/43-47 


weight (See diets and sports/fit- 
ness) 


well-being index, F/32-35, Mr/12- 
13, Ap/10-11, My/10-11, Je/10-11, 
jl/10-11, Ag/10-11, S/10-11, O/18- 
22; N/16-21, D/16-18, 23 


women birth siatistics, O/37-41, 
N/27; breast cancer, Mr/36-41; in 
fraternal organizations, Ja/40-45; 
marketing products to Ap/36-42; 
politics, N/10-13; sports, D/24; views 
on technology, Ap/19-20; women- 
owned businesses, D/36-41 


work at home flex-time, Je/50-52; 
home workers estimate, My/6 


working Americans illiteracy, 
Ap/14-15; job security, D/29; work- 
ing poor/minimum wage spending, 
Ja/32-36 


working women eldercare, je/20- 
21; marketing to, Ja/18, Ap/36-42; 
nonstandard hours and child care, 
Ag/20-22; working mothers, Je/34- 
41, Jl/25-27; women executives, 
J\/28-37; women-owned businesses, 
D/36-41 


young adults hip-hop style, N/29- 
34; living at home, My/26-35, 56 





{ AUTHOR/TITLE } 





Apfel, ira. A Beautiful Day in the 
Neighborhood, Mr/20; Big Business 
for Big Boats, Mr/23; What Is an 
Outlet Center? Jl/14; Toned-Down 
Knot-Tying, N/22 


Baker, Ross K. Candidates Made to 
Order, Mr/26; And How Old Are 
You, Mr. President? Je/22; It’s Cause 
for Alarm, Ja/18; Vintage Cars and 
Drivers, 0/29 


Braus, Patricia. The Mother 
Market, 0/37; Who Will Survive 
Managed Care? F/16; Why Does 
Cancer Cluster? Mr/36 


Castelli, Jim. How to Handle 
Personal Information, Mr/50 


Cavanaugh, Tim. Bargain Pine 
Boxes, S/21; Bread from the 
Cybermarket, Ja/15; Classy Used 
Chassis, Jl/21; Mall Crawl Palls, S/14; 
Push Down While Turning, Mr/18 


Cohen, Joel E. Maximum 
Occupancy, F/44 


Crispell, Diane. Colorful Cubans, 
D/27-28; Drawing the Line, Jl/2; The 
“Dunno” Factor, N/2; The Elusive 
Customer, D/2; Family Futures, 
Ag/13; Given a Choice, We'll Take It, 
$/2; Great Expectations, $/33; 
Hawking the Hunchback, N/22; 
How to Manage a Chaotic 
Workplace, Je/50; Lleapin’ Llamas, 
D/20; The Matching Game, S/31; 
Our New Look, O/2, No Place Like 
Home? 0/28; The Sibling Syndrome, 
Ag/24; This Is Just a Census Test, 
F/13; Viewpoint: Barter Town, 0/34; 
Vitamin Logic, D/29; Water Names, 
Ja/54; Which Good Old Days? Ap/35 


Dickinson, Rachel. Heritage 
Tourism Is Hot, $/13; Hoofing It in 
America, S/28; How Happy Are Our 
Trails? F/17; The Power of the 
Paralympics, My/15; Retailers 
Weather the Odds, Ap/20; The Rush 
to Sell Off Government, F/41; Why 
True Love Is Like Puppy Chow, Ja/14 


Dickinson, Rachel, and Brad 
Edmondson. 
Golden Wings, D/47 


Dortch, Shannon. 

Cloaked in Style, Ag/6; Core Values, 
N/25; Counties with Full Pockets, 
S/6; The Future of Baseball, Ap/22; 
Going to the Movies, D/4; How 
Green Are Our Thumbs? Je/6; It’s 
Hot in Texas, Ja/4; Maids Clean Up, 
N/4; Metros at Your Service, My/4; 
Moms on the Line, JI/25; Our Aching 
Heads, O/4; Real Life, N/22; Rise and 
Fall of Generations, Jl/6; Skiing, 
Skating, and Shredding, F/4, Why 
Single Moms Declined, F/24 


Dr. Demo. How Big Is the Net? F/8; 
Letter from the Doctor, Ag/4; The 
Other Census Bureau, Ap/4; Why 
Donors Give, Je/4 


Du, Fanglan. What's in a (Metro) 
Name, Je/14 


Edmondson, Brad. Big Enough for 
Bill, F/2; How to Spot a Bogus Poll, 
O/10; Inflation Infatuation, D/8; The 
Latest on Spending, Ja/2; Life 
Without Illegal Immigrants, My/2; 
Progress around the Edges, D/25; 
Spandex and Elbow Pads, D/24; 
Uncle Sam’s One-Stop Stat Shop, 
Ap/2; Will Savings Save America? 
Je/2; Work Slowdown, Mr/4; Your 
Local Future, Ap/6 


Edmone zon, Brad 

and Fangian Du. Faster Growth, 
Ag/60; Fountains of Youth, Jl/60; The 
Minority Majority in 2001, 0/16; 
When Boomers Retire, Je/60; Where 
Money Grows, 5/76; Who Needs 
Two Cars? D/14 


Edmondson, Brad, 

and Matthew Klein. Where There 
Is No Doctor, Mr/60; Where's the 
Fun? F/60 


Edmondson, Brad 
and Berna Miller. Black America in 
2001, N/14 


Edmondson, Brad 
and Nick Nebelsky. 
Social Security, Ja/60 


Eichhorn, Barbara J. Selling by 
Design: Using Lifestyle Analysis to 
Revamp Retail Space, O/45 


Evinger, Suzann. How to Record 
Race, My/36 


Fisher, Christy. Black, Hip, and 
Primed (to shop), S/52; The Elusive 
American Grandparent, Jl/22; 
Grandparents Give of Themselves, 
Je/13; Who's Holding on to Wealth? 
Mr/22 


Fost, Dan. Child-Free with an 
Attitude, Ap/15; Farewell to the 
Lodge, Ja/40; The Lost Art of 
Fatherhood, Mr/16; No Thanks, I’m 
Just Browsing, S/25 


Francese, Peter. The 100 Millionth 
Household, Mr/15; Know the 
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Customer’s Customers, Mr/2; 
Lowballing Households? Ag/2; 
Marketing Know-How, My/50; 
Viewpoint: Where's the Money 
Coming From? 0/33 


Frey, William H. Immigrant and 
Native Migrant Magnets, N/37 


Fulkerson, Jennifer. How Investors 
Use Annual Reports, My/16; It’s in 
the Customer Cards, Jl/44 


Furstenberg, Jr., Frank F. 
The Future of Marriage, Je/34 


Hartig, Karl. Demographic 
Mountains, My/60 


Heath, Rebecca Piirto. The 
Frontiers of Psychographics, Jl/38; 
What Tickles Our Funny Bones, 
N/49 


Hedden, Carole R. Buying a 
Franchise or Going It Alone, 0/25; 
The Ingredients of Water, Ja/53; 
Nickel-and-Dime Profits, 0/26; 
Tough Times for Two-Year Schools, 
Jl/13; Water Works, Ja/46 


Heubusch, Kevin. Blue Heaven, 
N/26; The Bowling Belt, D/28; Cities 
Where Money Matters, O/29; 
Hammer for Hire, O/24; Light Beer 
and One Cheeseburger, 0/28; Meet 
the New Hispanic Family, 0/29; Old 
New Mothers, N/27; Who Opts for 
Abortion, D/26-27 


Hoeffel, John. Where RVs Dare 
Not Go, F/15 


Kacapyr, Elia. Are You Middle 
Class? 0/31; Crime Connection, 
Ag/10; Economics vs. Life, $/10; 
Energy Waste: It’s a Drag, Mr/12; 
Jumping for Joy, Je/10; Money Isn't 
Everything, Jl/10; Mood Swings, 
Ap/10; Only Pretty As We Feel, D/16; 
Points for Good Behavior, My/10; To 
Spend or Save? N/16; Well-Being 
Flowers, But Data Revisions Are a 
Thorn, O/18; The Well-Being Index, 
F/32 


Kahan, Hazel and Dave Mulryan. 
AIDS is Not Your Usual Epidemic, 

D/44; Mending Fences: Selling AIDS 
Drugs to the Gay Community, D/43 


Kasdan, Pamela. Fast Food for 
Thought, My/19 


Kass, Gary. Call Me Mature, N/22 


Kephart, Paula. Money Can't Buy 
Them Love, F/23 


Klein, Matthew. Banjo Time at 
Home, Jl/16; Cruising for Trouble, 
N/24; Flat Feats, N/23; Good Starts 
for College Grads, 0/24; Self- 
Imposed Prohibition, 0/24; Site to 
See, 0/25, N/23 


Langer, Judith. Telling Comments, 
N/27; Time Savers or Wasters? Je/45; 
Women and Technology, Ap/19 


Larson, Jan. Burning Issues, N/43; 
Fact, Fiction, and Homeless, Ag/14; 
Temps Are Here to Stay, F/26 


Marconi, Joe. Targets Big Enough 
to Miss, O/51 


McMath, Robert M. Smokeless Isn’t 
Smoking, O/60; Throwing in the 
Towel, N/60; What’s in a Name, D/60 


Meltzer, Stephanie. A Bear Market 
for Teddies, F/24 


Mergenhagen, Paula. Black- 
Owned Businesses, Je/24; Her Own 
Boss, D/37; The Prison Population 
Bomb, F/36; The Reunion Market, 
Ap/30; Sun City Gets Boomerized, 
Ag/16; What Can Minimum Wage 
Buy? Ja/32 


Mergenhagen, Paula and 
Fanglan Du. 
Zipping Up Lottery Sales, Ap/13 


Miller, Berna. Don’t Waste Your 
Time Reading This, 0/27; The 
Hipness of Pimp, D/24; Learning 
about Latins, D/28; Metro Status, 
N/26; Pump It Up, N/23; Siblings 
and Teen Pregnancy, N/27; The 
Squeeze on Would-Be 
Baccalaureates, O/24; Struggling 
with History, D/24 


Miller, Thomas E. Segmenting the 
Internet, Jl/48 


Mitchell, Susan. Are Boomers 
Their Parents? Ag/40; The 
Generations Quiz, F/52 


Mogelonsky, Marcia. Aficionados 
de Cerveza, S/8; America’s Hottest 
Markets, Ja/20; Best Foot Forward, 
Mr/10; Budding Picassos, Je/8; 
Butterfly Barbie Effect, My/8; Bye- 
Bye Birth Control, Ja/10; Covering 
Gray, N/26; Dentists Are Forever, 
Ag/46; Diets and Deals, 0/28; Dirty 
Laundry, Jl/8; Energy to Spare, Ag/8; 
Pie and Pie Crusts, D/28; The Rocky 
Road to Adulthood, My/26; Say It 
with Cards, F/10; Snack Food in 
Cyberspace, F/21; A Toothsome 
Museum, Ag/53; Working with the 
Net, Ap/8; Young Graduates Still 
Ask: Now What? My/34 


Moschis, George P. Life Stages of 
the Mature Market, S/44 


Motika, Robert S. Words for the 
Wise, S/51 


Myers, Gerry. Selling a Man’s World 
to Women, Ap/36; She Works 
Without a Net, Ja/18; Why Women 
Pay More, Ap/40 


Nichois, Paula. Shades of Change, 
My/22 


Reese, Shelly. Air Guns Battle Real 
Guns, S/17; Illiteracy at Work, 
Ap/14; Moonlight and Child Care, 
Ag/20; Toilet Paper and a Big Mac, 
Jl/15; Toll-Free, Not Hassle-Free, 
N/24 


Robinson, John P. Microbrews 
Going Mainstream, D/25; Radio 
Songs, S/60 


Robinson, John P. and Geoffrey 
Godbey. The Great American 
Slowdown, Je/42 


Roper Reports, editors of. Angels 
Rising, N/25; Give Me Your TV, Your 
Vacation Home, 0/27; White-Collar 
Blues, D/29 


Russell, Cheryl. Going Their 
Separate Ways, N/10; How Many 
Home Workers? My/6; The True 
Trend Test, Ja/8; War Between 


Generations? Jl/4; What's Wrong 
With Schools? $/4; Who's Poor? 
Mr/8 


Schwartz, Joseph. Local News 
Matters, Jl/18; My Child, the 
Schnauzer, Jl/24 


Speer, Tibbett. A Nation of 
Students, Ag/32; Credit-Card Mania, 
D/31; Marketing to Musicians, 
Mr/28; Public Radio: Marketing 
without Commercials, $/62; They 
Complain Because They Care, 
My/13; The Unseen Costs of 
Eldercare, Je/20 


Spiegler, Marc. Are You Stoopid? 
N/33; Betting on Web Sports, My/24; 
Breast Implants: Once Is not 
Enough, Ja/13; Generation X—Not, 
D/27; Marketing Street Culture, 
N/29; Scouting for Souls, Mr/42; 
Students Apply Themselves, Ja/16 


Stein, Alison. What to Be When | 
Grow Up, Je/17 


Stipp, Horst. MTV German-Style, 
My/49 


Ten Kate, Nancy. Housework the 
Second Time, je/38; How Baseball 
Express Plays Ball, Ap/29; Keep on 
Trucking, Mr/25; Women 
Restaurateurs, O/26 


Torr, James D. It’s a Jungle Out 
There, S/27 


Townsend, Bickley. Room at the 
Top for Women, Jl/28 


Underhill, Paco. Seniors in Stores, 
Ap/44 


Vasiliev, Ren. Road Trip, 0/26, 
N/24, D/26 


Waidsmith, Lynn. Brain Drainers, 
Brain Trainers, F/18 


Walker, Chip. Can TV Save the 
Planet? My/42 


Walker, Chip and Elissa Moses. 
The Age of Self-Navigation, S/36 


Weiss, Michael J. Taxed to Death, 
Ap/60 


Winsberg, Morton. Measuring 
Andrew’s Aftermath, My/22 
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